SANAAD ETE,
| UUIYII'E" ="

The Com and Trade Exp ion Program

-)USAID

FROM THE AMERICAN PEOPLE

The Link

A Value Chain Approach to Doing Business in Africa

The Newsletter of the USAID Competitiveness and Trade Expansion Program (COMPETE)

Technology, Innovation and Design Talent Attract Volume 2, Issue 2

March / April 2011

International Buyers to Origin Africa Fiber to
Fashion Symposium — Mauritius

The outlook remains
bright for Africa’'s cotton,
textile and apparel sector
fueled by the global de-
mand for cotton, diversifi-
cation of apparel sourcing
to Africa and the growing
African middle class who
want African-made ap-
parel.

This was the conclusion of
the Origin Africa Fiber to
Fashion 2011 Symposium
and Designer Showcase
sponsored by
USAID/COMPETE and
the Mauritius Export As-
sociation, Enterprise Mau-
ritius, and the African Cot-
ton & Textile Industries
Federation from March
16-18 in Port Louis, Mauri-
tius.

The two-day symposium
brought together design-
ers, manufacturers and
buyers who learned about
eco-friendly manufacturing
practices, new cotton
product development and
innovations and how to
integrate design and mar-
keting strategies.

The Origin Africa Designer
Showcase and the Pan-
Africa  Graphic Design
Show complemented the
symposium and demon-
strated the practical appli-
cation of design and tech-
nology in apparel. In the
Designer Showcase, Af-
rica’s new and upcoming
designers presented their
collections to a panel of
international judges and

connected with African
producers and U.S. buy-
ers sourcing from Africa.
As the winner of the De-
signer Showcase, Fikirte
Addis of Ethiopia will pre-
sent her traditional hand-
loomed cotton designs at
Africa Fashion Week New
York in July. Nima Rawah,
a textile and fashion de-
sign student at the Univer-
sity of Mauritius, also won
in the student category for
her collection of tropical
exotic bridal wear. Mau-
ritian ~ Graphic  Design
Show winner Kewin Kota-
doo’s “Joy in My Soul”
design - depicting a blind
woman who can see the
future of Africa - seemed
almost prophetic.

Many U.S. firms have
made a conscious deci-
sion to look at Africa as a
new sourcing origin and
now see Africa as the
potential ‘new frontier'.

The conference culmi-
nated in a Buyer/Sellers
Platform led by Origin Af-
rica’s Friends of Africa
Apparel Advisory Board, a
group of 33 business lead-
ers in the U.S. apparel
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sector committed to increasing
trade with Africa. U.S. buyers like
PPR/Redcats Group and the Orvis
Group provided insights to African
manufacturers about what is
needed by U.S. companies doing
business with Africa and highlighted
the need for African factories to
adapt to the U.S. market.

Marsha Powell, the Turkey and Af-
rica Program Director for Cotton
Incorporated, U.S.A., and other ex-
perts provided education and pres-
entations to over two hundred busi-
ness people and design students.

Symposium attendees were also
presented with new financial tools
and innovations to support export
trade and increase investment in
Africa. USAID/COMPETE's
‘Purchase Order Finance’ initiative
for example will allow producers to
use purchase orders and other con-
tractual agreements with interna-
tional buyers as collateral to obtain
loans. COFACE, a Paris-based risk

management company, also an-
nounced plans to provide export
credit risk insurance to the African
market providing financial protection
to exporters - including those selling
garments to the U.S. under the Afri-
can Growth and Opportunity Act - in
the event that a buyer defaults on
payments.

Feedback from Fashion Symposium
participants asserts that the Origin
Africa global awareness campaign is
changing perceptions about doing
business in Africa. U.S. Buyer Nick
Moreno of the PPR/Redcats Group,
the third largest e-retailer in the
world, said, “I look forward to working
with all of you in the future. We are
definitely going to place business in
Mauritius and Africa.”

Origin Africa is an initiative of produc-
ers, designers, small businesses,
exporters, buyers and retailers dedi-
cated to improving African trade in
the areas of textiles/apparel, cut flow-
ers, specialty foods, home décor, and

Highlights from Fiber to Fashion Mauritius . . .

Emcee for the evening,
Angela Angwenyi

Zambia’s Towani Clarke
presents her collection

Stylish, handwoven
Ethiopian cotton from
Fikirte Addis

Sweetie Ramlagun of
Mauritius  offers Masai-
inspired fashion

USAID/COMPETE Cotton, Textile, Apparel
Adivsor, Barry Fisher, congratulates winner
of the Origin Africa Designer Showcase,
Fikirte Addis

fashion accessories. To date Origin
Africa has generated over $50 million
in new business exports to the U.S.
under the African Growth and Oppor-
tunity Act (AGOA) and that figure
continues to grow.

Tropical island wedding
from Nima Rawah
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Federation of East African Freight Forwarders Assoc
Launches New Website

lations

The Federation of East African
Freight Forwarders Associations
FEAFFA launched its revamped
website in March 2011,
www.feaffa.com . This website
will serve as the organization’s
formal communication channel
and information resource. It will
provide FEAFFA members with up
to date information on FEAFFA
activities, projects and a range of
accomplishments. The website is
intended to facilitate heightened
awareness of the organization’s
role and functions, improve its cor-
porate on-line profile, and support
the organization’s general objec-
tives through high-impact commu-
nications and content develop-
ment.

Strategic
for TATOA

The Tanzanian Truck Owners As-
sociation (TATOA) is the umbrella
body representing Truck owners in
Tanzania. TATOA hopes to part-
ner with key decision makers in
formulating policy aimed at reduc-
ing the cost of doing business
within the region. The cost of doing
business in East Africa is among
the highest in the world and the
cost of transport is a key contribu-
tor to the high cost. USAID/
COMPETE and TATOA Board of
Directors met in Bagamoyo, Tan-
zania from March 10-11 to develop
a strategic plan to help define a
roadmap for TATOA as a trade
association and to address the
challenges facing the Tanzanian
trucking industry. The TATOA stra-
tegic planning retreat also ad-
dressed strategies on how to
tackle corruption at national (within
Tanzania) and regional levels.

Planning

Regional Staple Foods Standards Move
Closer to Adoption by EAC

COMPETE is working closely with
the EAC Standards Committee and
EAC member State standards
bureaus to finalize 22 new regional
staple foods product standards for 7
staple food harmonization standards
(HS) categories including maize and
maize products, wheat and derived

products, rice and rice products,
beans and similar legumes, and
millet, finger millet and similar

grains. Regional standards for staple
foods improve the environment for
cross border trade of these
commodities

Technical experts from across the
EAC review regional standards for
staple foods

USAID COMPETE Signs Second Grant with
Eastern Africa Grain Council

USAID COMPETE's Partnership Fund
is extending a grant to the Eastern
Africa Grain Council (EAGC) to
strengthen institutional coordination
and regional structured grain trading
systems through integrated regional
market information systems, policy
reform and reduced barriers to trade.
The grant will run from April 1, 2011 to
December 31, 2012.

Front row left to right: Tahalia Barrett, USAID East Africa;
Gerald Masila Exec. Director EAGC; Stephen Walls
USAID COMPETE, Diana Walls USAID COMPETE
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Pioneering Training Program for Agricultural Financ e
Launched in EAC Region

USAID COMPETE and the Kenya School of Monetary Studies have
launched the East Africa Regional Certificate in Agricultural Finance
Program. Over 40 students from Kenya, Rwanda, Tanzania and Uganda are
taking part in this first of its kind course designed to train and certify East
African bankers on how to adequately manage and mitigate agriculture
lending risks. The aim of the program is to strengthen and streamline
agricultural lending practices in East Africa by developing a cadre of
practitioners trained in agri-lending. The three module course combines
classroom training with practical application of theory in workplace
internships. Participants are drawn from commercial banks, regional
agriculture associations, savings and credit cooperatives (SACCOS), and
multilateral financial institutions (MFIs). Profiles of participants range from
Manager of Credit / Risk Management to branch managers of the
commercial banks.

COMPETE The Link is the newsletter of the USAID

: Competitiveness and Trade Expansion Program
123 Gardenia Road and the East and Central Africa Global
Competitiveness Hub.

COMPETE works to :

Off Magnolia Close, Gigiri
P.O. Box 1555 — 00606

Nairobi, Kenya
Reduce barriers to trade

- Enhance the competitiveness of selected
Phone: +254-20-421-2000 value chains including staple foods

Promote investment and trade between

Fax: +254-20-421-2271 the U.S. and East and Central Africa

E-mail: info@competeafrica.org For more information about COMPETE, visit our
website, www.competeafrica.org  or

Subscribe to The Link at: info@competeafrica.org

The Link is published by the USAID East Africa
Competitiveness and Trade Expansion Program. The views
expressed in this publication do not necessarily reflect the
views of the United States Agency for International
Development or the United States Government.




